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Lead  L ia i son  prov ides  c loud-based  sa les  and  
market ing  automat ion  so lu t ions  tha t  he lps  
bus inesses  acce le ra te  revenue  by  a t t rac t ing ,  
conver t ing ,  c los ing  and  re ta in ing  more  
prospec ts .  F i l l i ng  a  vo id  in  the  sma l l  poo l  o f  
market ing  automat ion  prov iders  tha t  focus  on  
market ing -cent r i c  func t iona l i t y,  Lead  L ia i son  
g i ves  equa l  focus  to  sa les  prov id ing  
soph is t i ca ted  v i s i to r  t rack ing  and  add i t iona l  
webs i te  engagement  too l s  to  boos t  sa les  
effect i veness .  Lead  L ia i son  b lends  ease -o f -
use ,  a  flex ib le  bus iness  mode l ,  deep  ex terna l  
in tegra t ion ,  market ing  across  soc ia l ,  web ,  
mob i le ,  ema i l  and  offl i ne  channe ls  and  
power fu l  func t iona l i t y,  a l l  spec ifica l l y  ta i lo red  
for  m id -s i zed  bus inesses ,  in to  a  s ing le  
p la t form,  ca l l ed  Revenue  Genera t ion  
So f tware®.  Lead  L ia i son  i s  headquar tered  in  
A l l en ,  Texas ,  near  Da l l as .  For  more  
in format ion ,  v i s i t  h t tp : / /www. lead l i a i son .com 
or  ca l l  1 -800-89-LEADS (895-3237 ) .
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Apri l  2013 :  
R e c e i v e d  R e g i s t e r e d  Tr a d e m a r k  f o r  R e v e n u e  
G e n e r a t i o n  S o f t w a r e ®

Founded  by  exper ienced  sa les  and  marketers  
who  had  a  v i s ion  for  the  u l t imate  automat ion  
p la t form for  both  sa les  and  marketers ,  Lead  
L ia i son  has  exper ienced  meteor i c  g rowth  in  
capab i l i t i es ,  s i ze ,  and  c l i en t  base  s ince  i t ’s  
incept ion .  In  m id  2017 ,  Lead  L ia i son  s tunned  
the  indus t ry  w i th  the  re lease  o f  a  f ree  CRM.
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November  2013 :  
B i r t h  o f  L e a d  L i a i s o n

March 2014:  
I n t r o d u c t i o n  o f  M a r k e t i n g  A u t o m a t i o n  P l a t f o r m ,  
D u b b e d  “ L M A”

December  2016 :  
C e l e b r a t e d  1 0 0 %  G r o w t h  f o r  T h r e e  C o n s e c u t i v e  Ye a r s

May 2017:  
L a u n c h  o f  T h e  F r e e  C R M



Ryan Schefke,  Co-Founder

Ryan  Sche fke  i s  a  dynamic  presenter ,  resu l t s  or ien ted  leader  and  hands -
on  Co-Founder  o f  Lead  L ia i son ,  a  prov ider  o f  sa les  and  market ing  
automat ion  so f tware .  Ryan  has  he ld  var ious  sen ior  pos i t ions  in  sa les  and  
market ing  a t  l a rge ,  m ids i ze  and  ear l y - s tage  s ta r tup  compan ies  over  a  
span  o f  21  years .  Ryan  ho lds  a  B.S .  in  E lec t r i ca l  Eng ineer ing  f rom 
Mich igan  S ta te  Un ivers i t y  (1998 )  and  a  M.B.A  w i th  a  concent ra t ion  in  
finance  f rom New York  Ins t i tu te  o f  Techno logy  (2004 ) .

Chris  Ek lund,  Sales

Chr i s  Ek lund  has  a  pass ion  for  he lp ing  h i s  c l i en ts  so l ve  complex  bus iness  
cha l l enges  w i th  e legant  so lu t ions .   He  has  over  20  years  o f  exper ience  in  
he lp ing  compan ies  l everage  techno logy  in  order  to  bu i ld  messages  tha t  
resonate  and  are  re ta ined  by  the i r  end  aud ience  members .  Though  he  
g rew up  in  the  Bos ton  area  (and  s t i l l  l oves  the  Ce l t i cs ,  Red  Sox ,  and  
Pat r io ts ) ,  he  g raduated  f rom Bay lor  Un ivers i t y  w i th  a  B.B.A .  in  Market ing  
&  Management  (1996 ) .  Chr i s  cur rent l y  res ides  near  Da l l as ,  TX .

Chris  K ipgen,  Support

Chr i s  K ipgen  i s  a  de ta i l -o r ien ted  techn ica l  communica tor  w i th  a  love  o f  
l earn ing  and  shar ing  new techno logy.  Chr i s  has  worked  w i th  c l i en ts  in  
the  techno logy  sec tor  s ince  2013 ,  w i th  pro jec ts  rang ing  f rom bu i ld ing  
in terac t i ve  con ference  rooms  to  automat ing  document  workflows .  A t  Lead  
L ia i son ,  i t 's  Chr i s 's  p leasure  to  he lp  c l i en ts  l everage  the i r  on l ine  
engagements  w i th  the  l a tes t  in  market ing  automat ion .  Chr i s  ho lds  a  B.A .  
in  Pro fess iona l  and  Techn ica l  Communica t ion  f rom the  Un ivers i t y  o f  
Nor th  Texas  (2015 ) .

Jen  Worsham,  Market ing  &  C l ient  Re lat ions

J en  Worsham jo ined  Lead  L ia i son  in  June  2016  as  the  D i rec tor  o f  
Market ing  and  C l ien t  Re la t ions .  She  has  an  eye  for  des ign ,  and  a  hear t  
fo r  her  c l i en ts .  In  add i t ion  to  manag ing  the  company ’s  c l i en t  
re la t ionsh ips ,  she  has  da i l y  overs igh t  o f  market ing  programs ,  med ia  
re la t ions ,  b rand  management ,  and  webs i te  content .  She  a t tended  
Georg ia  S ta te  Un ivers i t y  where  she  g raduated  cum laude  w i th  a  B.A .  in  
F ine  and  S tud io  Ar ts ,  w i th  a  m inor  in  Soc io logy  (2010 ) .  
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Flor ida  Internat ional  Univers i ty
“ L e a d  L i a i s o n  h a s  m a d e  o u r  e x p e r i e n c e  s o  m u c h  m o r e  e ffi c i e n t  a n d  
e n j o y a b l e .  W e  a r e  n o w  a b l e  t o  q u i c k l y  c r e a t e  h i g h  i m p a c t  m e s s a g e s  
w i t h  t h e  e m a i l  b u i l d e r ,  w e  c a n  a s s e s s  e m a i l  c a m p a i g n  p e r f o r m a n c e ,  
a n d  e v e n  a n a l y z e  r e a l  t i m e  i n s i g h t  i n t o  P r o s p e c t  a c t i v i t y . ”  -  E v a  M a r i e  
G a s s o n ,  A s s i s t a n t  D i r e c t o r  o f  C o m m u n i c a t i o n s

F l o r i d a  I n t e r n a t i o n a l  U n i v e r s i t y  w a n t e d  t o  h a v e  m o r e  m e a n i n g f u l  a n d  
r e l e v a n t  c o n v e r s a t i o n s  w i t h  t h e i r  s t u d e n t s  a n d  p r o s p e c t i v e  s t u d e n t s .  
F e a t u r e s  l i k e  o u r  d a t a b a s e  s e g m e n t a t i o n ,  s o c i a l  a p p e n d ,  S a l e s f o r c e  
i n t e g r a t i o n ,  a n d  e v e n  o u r  o n s i t e  t r a i n i n g ,  h e l p e d  F I U  a c c o m p l i s h  t h e s e  
g o a l s .  N o w ,  t h e y  a r e  a b l e  t o  s p e a k  t o  p r o s p e c t i v e  s t u d e n t s  t h e  w a y  
t h a t  t h e y  w a n t  t o  b e  s p o k e n  t o .

HRchitect
“ P r o s p e c t V i s i o n ™  h a s  b e e n  a  r e a l l y  v a l u a b l e  t o o l  f o r  u s  o n  t h e  s a l e s  
s i d e  f o r  a  n u m b e r  o f  i d i ff e r e n t  r e a s o n s ,  i n c l u d i n g  s h o r t e n i n g  o u r  s a l e s  
c y c l e ,  a l l o w i n g  o u r  s a l e s p e o p l e  t o  r e a c h  t h e  r i g h t  p e r s o n  a t  t h e  r i g h t  
c o m p a n y  a t  t h e  r i g h t  t i m e  w i t h  t h e  r i g h t  m e s s a g e .  O n  t h e  m a r k e t i n g  
f r o n t ,  w e ’ v e  s e e n  t r e m e n d o u s  v a l u e  i n  fi n a l l y  b e i n g  a b l e  t o  q u a n t i y  R O I  
o f  o u r  w e b s i t e  a n d  t h e  t h o u g h t  l e a d e r s h i p  p e i c e s  t h a t  w e  s p e n d  s o  
m u c h  t i m e  p u t t i n g  t o g e t h e r . ”  

H R c h i t e c t  u s e s  P r o s p e c t V i s i o n ™  t o  s h o r t e n  t h e i r  s a l e s  c y c l e s  a n d  
e n a b l e  t h e i r  s a l e s p e o p l e  t o  r e a c h  t h e  r i g h t  p e r s o n ,  a t  t h e  r i g h t  
c o m p a n y ,  a t  t h e  r i g h t  t i m e ,  w i t h  t h e  r i g h t  m e s s a g e .  

To  v iew these  and  other  V ideo  Test imonia ls ,  
v i s i t  http : / /www. leadl ia ison.com/resources/why- lead- l ia ison/

United  Way
“ L e a d  L i a i s o n  i s  a  g r e a t  o r n a g i z a t i o n  i n  t h a t  t h e y  u n d e r s t a n d  t h a t  
n o n p r o fi t s  h a v e  a  d i ff e r e n t  s e t  o f  t o o l s ,  d i ff e r e n t  r s o u r c e s ,  a n d  
d i ff e r e n t  n e e d s . ”

L e a d  L i a i s o n  u n d e r s t a n d s  t h a t  n o n p r o fi t s  h a v e  a  d i ff e r e n t  s e t  o f  t o o l s ,  
d i ff e r e n t  r e s o u r c e s ,  a n d  d i ff e r e n t  n e e d s .  S i t e E n g a g e ™  a l l o w s  U n i t e d  
W a y  t o  c o n n e c t  w i t h  t h e  c u s t o m e r  o r  d o n o r ,  i d e n t i f y  w h a t  t h e y  a r e  
l o o k i n g  f o r ,  a n d  p r o v i d e  c o n t e n t  t h a t  b e t t e r  m e e t s  t h e i r  n e e d s  a n d  
e x p e c t a t i o n s .
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